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Learning Objectives 

The course aims to develop a basic understanding of the concept of organisational behaviour 
and its relevance in modern organisations. It will enable students to gain theoretical and 
practical knowledge along with desirable skills to become successful managers and effective 
employees in organisation. 

Learning Outcomes: 
After completion of the course, learners will be able to: 

1. Demonstrate understanding of the basic concepts of organisational behaviour and 
their applicability in contemporary organisations. 

2. Analyse the various means of managing people at the workplace. 
3. Interpret the complex nature of human behaviour and group dynamics. 
4. Critically evaluate leadership styles and strategies. 
5. Discuss the ways to build supportive organisational culture 

 
SYLLABUS OF DSE-5.1 

Unit 1: Introduction (7 hours) 

Organisational Behaviour: Concepts and Determinants; Emergence of organizational 
behaviour; Contributing disciplines of OB; OB models. 

Unit 2: Individual Behavior (9 hours) 
Foundations of Individual Behaviour; Personality- Type A and B, Big five personality types; 
Attitude - components, job related attitudes; Learning- concept, theories and reinforcement; 
Perception - concept, perceptual process, factors influencing perception; Values - concept and 
types: terminal values and instrumental values. 

Discipline Specific Elective Course- 5.1(DSE-5.1): Organisational 
Behaviour 
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Unit 3: Communication and Motivation (11 hours) 

Communication – Understanding Communication; Communication styles; Transactional 
Analysis (TA), Johari Window. 

Motivation – Early Theories of motivation (Need Hierarchy, Theory X and Theory Y, Two 
Factors Theory); Contemporary Theories of motivation (Self-Determination Theory, Goal- 
setting Theory, Reinforcement Theory, Self-efficacy Theory). 

Unit 4: Group Behaviour and Leadership (11 hours) 

Group Behaviour - concept, types- group norms, group roles, and group cohesiveness; 

Leadership - Concept and theories; Styles of leadership; Leadership continuum; Trait, 
Behavioural and Situational approach; Contemporary leadership issues. 

Unit 5: Dynamics of Organisational Behavior ( 7 hours) 

Organisational culture- concept and determinants; Organisational change- types of change, 
resistance to change, managing change; Stress- source, prevention and management of stress. 

Exercises: 
The learners are required to: 

1. Evaluate personality type as a group activity. 
2. Play a role on TA and JOHRI Window 
3. Identify the innovative ways to manage counter-productive behavior 
4. Study the various leadership styles opted in MNCs 
5. Practice stress management techniques. 

Suggested Readings: 

• Luthans, F. (2017). Organisational Behavior-An evidence based approach. (12th ed.). 
McGraw-Hill Education. 

• Pareek, U. (2014). Understanding Organisational Behavior. Delhi, India: Oxford 
University Press. 

• Robbins, S. T., & Judge, T. A. (2019). Essentials of Organizational Behaviour. (14th 
ed.). London, United Kingdom: Pearson. 

• Singh, A. K., & Singh, B. P. (2007). Organisational Behavior. Delhi, India: Excel 
Books Pvt. Ltd. 

• Singh, K. (2015). Organisational Behavior: Texts & Cases. (3rd ed.). India: Pearson. 
Additional Resources: 

• Greenberg, J. (2015). Behavior in Organizations. (10th ed.). Delhi, India: Pearson 
Education India. 

• Hersey, P. K., Blanchard, D., & Johnson, D. (2013). Management of 
Organizational Behavior. Pearson. 

 
 

Note: The course combines learning through analysis and discussion of case studies and 
active participation in experiential exercises and simulations. 
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Learning Objective: The course aims to provide students an overview of financial markets and 
financial institutions. 

Learning Outcomes: 
After completion of the course, learners will be able to: 

1. Describe the components and functions of a financial system. 
2. Analyse integration and linkages between different financial systems and describe 

how they operate. 
3. Analyse the functioning and working of money and capital markets. 
4. Evaluate the role of commercial banks. 
5. Analyse role of insurance, mutual funds and NBFCs. 

 
SYLLABUS OF DSE-5.2 

Unit-I Introduction (9 hours) 

An introduction to financial system– concept, functions, structure and components, inter- 
linkages between financial system and economic development; evolution of Indian financial 
system since 1951; recent reforms and developments in Indian financial system; financial 
stability; financial crisis – causes and policy response. 

Unit-II: Financial Markets I: Money Markets (9 hours) 

Money markets – functions, organisations and participants; money market instruments; role of 
central bank in money market; role of Reserve Bank of India in Indian money market. 

Unit III: Financial Markets II: Capital Markets (9 hours) 

Capital Markets - introduction, components, role and functions; equity market-methods of 
issue; debt market-concept, significance and classification; capital market instruments; primary 
and secondary markets- concept, similarities, differences; stock exchanges in India - NSE, 
BSE; Stock Indices: concept and major stock indices in India (NIFTY and BSE-SENSEX); 
SEBI and investor protection. 

Discipline Specific Elective Course- 5.2 (DSE-5.2): Financial Markets 
and Institutions 
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Unit-IV: Financial Institutions I: Commercial Banking (9 hours) 

Commercial banking – introduction, classification and role in economy; asset liability 
management; non-performing assets; financial inclusion; recent developments including digital 
banking, universal banking. 

Unit-V: Financial Institutions II: Insurance, Mutual Funds and NBFCs (9 hours) 

Insurance - life and non-life insurance companies in India: public and private; Mutual Funds - 
introduction and their role in capital market development, types of mutual fund schemes (open 
ended vs close ended, equity, debt, hybrid schemes and ETFs; Non-banking Financial 
Companies (NBFCs)-role and types. 

Exercises: 
The learners are required to: 

1. Identify one Indian and one global financial conglomerate and examine their genesis 
and evolution. 

2. Compare the yield curve of India, another developing country and a developed country. 
Analyze the reasons for similarities and differences. 

3. Pick two leading stock market indices in India, analyse their method of computation, 
reasons behind the differences and their implications. 

4. Pick financial statements of any two Public Sector banks and compare their NPA 
5. Pick any three mutual funds and make a comparison on the basis of its risk parameters, 

Portfolio holdings and historical return. 
 

Suggested Readings: 

● Balachandran, V. (2023). Securities Market & Regulations. Delhi, India: Sultan Chand 
& Sons. 

● Bhole, L.M., & Mahakud, J. (2017). Financial Institutions and Markets: Structure, 
Growth and Innovations. Delhi, India: McGraw Hill Education. 

● Bhole, L.M. (2009). Financial Markets and Institutions. Delhi, India: Tata McGraw Hill 
Publishing Company. 

● Frederic S. M., & Stanley G. E. (2011). Financial Markets and Institutions. Prentice Hall. 
● Goel, S. (2018). Financial Markets, Institutions and Services. Delhi, India: PHI learning 
● Khan, M. Y. (2017). Indian Financial System –Theory and Practice. Delhi, India: Vikas 

Publishing House. 
● Kohn (2013). Financial Institutions and Markets. Oxford, United Kingdom: Oxford 

University Press. 
● Madura, J. (2018). Financial Markets and Institutions. Boston, United States: Cengage 
● Pathak, B. V. (2018). Indian Financial System: Markets, Institutions and Services. Delhi, 

India: Pearson education. 
● Saunders, A., & Cornett, M. M. (2007). Financial Markets and Institutions. Delhi, India: 

Tata McGraw Hill. 
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Additional References 

● Annual Reports of Major Financial Institutions in India. 
● BSE website www.bseindia.com 
● National Stock Exchange website www.nseindia.com. 
● NIFM, Department of Economic Affairs 
● SEBI website www.sebi.gov.in 
● Reserve Bank of India website www. rbi.org.in 
● Economic Survey, www.indiabudget.gov.in 
● Reports on Trends and Progress of Banking in India, RBI 
● Reports on Currency and Finance, RBI 

 
Note: Suggested readings will be updated by the Department of Commerce and uploaded on 
the Department's website. 
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Learning Objectives 

 
This course aims to familiarize the students with the concept and process of sustainable 
marketing. 

 
Learning Outcomes: 
After completion of the course, learners will be able to: 

1. Describe the need of sustainable marketing in view of environmental, legal and ethical 
aspects. 

2. Recognise the opportunities for sustainable marketing strategies. 
3. Identify the consumer behaviour for sustainable marketing 
4. Demonstrate how sustainable marketing can be applied in marketing mix strategies. 
5. Discover the case studies of legal framework for sustainable marketing. 

 
SYLLABUS OF DSE-5.3 

 
UNIT 1: Introduction (9 hours) 

 
Sustainability- Concept, Issues, SDG Goals. Sustainability Marketing- Concept, Rationale, 
Evolution, Pillars of Sustainability Marketing, Linkage with SDGs. 

 
Sustainability and Ethical Decision Making. Challenges of Practising SM- Sustainability and 
Profitability. Triple Bottom Line- An Overview. 

 
Unit 2: Sustainability Marketing Opportunities (9 hours) 

 
Sustainability Opportunities- Marketing Environment; Segmentation, Targeting and 
Positioning; Creating Value through Sustainability- Designing the Marketing Mix, Holistic 
Approach to Sustainability. 

 
UNIT 3: Consumer Behaviour and Sustainability Marketing (9 hours) 

Discipline Specific Elective Course- 5.3 (DSE-5.3): Sustainability 
Marketing 
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Unsustainable Lifestyles, Dimensions of Sustainable Consumer Behaviour. Motives of 
adapting Sustainable Consumer Behaviour, Attitude-Behaviour Inconsistency in Sustainable 
Buying Decisions, Environmental Consciousness; Sustainable Consumption- Beliefs, Social 
Norms, Values, Cases of Mindful Consumption and Responsible Consumption. 

 
Unit 4: Sustainability and Marketing Mix Decisions (9 hours) 

 
Developing and Reinforcing Behaviour through 3 R’s- Recycle, Reuse and Reduce. 

 
Sustainable Products, Sustainable Branding and Packaging. Sustainable Pricing Decisions, 
Sustainable Marketing Communication, Sustainability and Promotion Mix Decision, 
Marketing Channels and Sustainable Supply Chain. 

 
UNIT 5: Sustainability Legal Framework and its Implementation in India (9 hours) 

 
An Overview of Legal Framework- Leading Cases and Developments. Role of Sustainable 
Marketing in Global Network. 

 
Exercises: 

The learners are required to: 

1. Perform a role play (as a marketer and as consumers) 
2. Make presentations of companies’ case examples where marketers have adapted 

sustainable marketing mix strategies and how it impacted their business. 
3. Represent their own behaviour for mindful and responsible behaviour. 
4. Demonstrate how marketers can develop and reinforce consumer behaviour through 3 

R’s. 
 

5. Find out the leading case studies where sustainable marketing has emerged as an 
important issue. 

 
Suggested Readings 

 
● Kotler, P. (2012). Rethinking Marketing: Sustainable Marketing Enterprise in Asia. (2nd 

ed.). Delhi, India: Pearson. 
● Ross, G., Magnusson, M., & Merenda, M. (2012). The Sustainable Business Case Book. 

Washington DC, United States: FlatWorld. 
● Frank-Martin, B., & Ken, P. (2012). Sustainability Marketing: A Global Perspective. (2nd 

ed.). Delhi, India: Willey publication. 
● Richardson, N. (2020). Sustainable Marketing Planning. Delhi, India: Routledge, Taylor 

and Francis Group. 
● Peterson, M. (2021). Sustainable Marketing: A holistic Approach. Delhi, India: Sage 

Publication Ltd. 
● Carvill, M., Butler, G., & Evans, G. (2021). Sustainable Marketing: How to Drive Profits 

with Purpose. London, United Kingdom: Bloomsbury Business. 
● Fuller, D. A. (1999). Sustainable Marketing: Managerial-Ecological Issues. London, 

United Kingdom: Sage Publications Inc. 
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Useful links: 
 
 
 
 
 
 
 
 
 

Note: Suggested readings will be updated by the Department of Commerce and 
uploaded on the Department's website. 
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Learning Objectives 

The course aims to familiarize students with the applications of Mathematics and Statistical 
techniques in business decision making. 

Learning Outcomes 
 

After completion of the course, learners will be able to: 
1. Identify proficiency in using different mathematical tools in solving real life 

business and economic problems. 
2. Analyse how matrices are used as mathematical tool in representing a system of 

equations. 
3. Apply differential calculus to solve simple business problems. 
4. Discuss mathematical formulation and solution of problems related to finance including 

different methods of interest calculation, future and present value of money. 
5. Identify business problems involving linear relationships between decision variables 

and their determining factors. 
 

 
  

1. https://open.umn.edu/opentextbooks/textbooks?term=sustainable+development&commit= 
Go 

2.  http://www.sacep.org/pdf/Reports-Technical/2002-UNEP-SACEP-Law-Handbook-India.pdf 
3. https://moef.gov.in/wp-content/uploads/wssd/doc2/ch2.html 
4.  https://www.oecd.org/env/outreach/37838061.pdf 

Discipline Specific Elective Course- 5.4 (DSE-5.4): Business 
Mathematics 
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SYLLABUS OF DSE-5.4 

Unit 1: Matrices (9 hours) 
 

Definition and types; Algebra of matrices; Applications of matrix operations to simple business 
and economic problems; Calculation of values of determinants up to third order; Finding the 
solution of system of linear equations up to three variables by Matrix Inversion and Cramer’s 
Rule. 

Unit 2: Differentiation (9 hours) 

Concept and rules of differentiation; applications of differentiation - elasticity of demand and 
supply, Cost, Revenue, Profit and Break Even Point, Maxima and Minima of functions relating 
to cost, revenue and profit. 

Unit 3: Integration (9 hours) 

Standard forms of Integration Definite integration. Application of Integration to marginal 
analysis; Marginal Cost to Cost function, Marginal Revenue to Revenue function, Elasticity of 
Demand to Demand function. 

Unit 4: Basic Mathematics of Finance (9 hours) 

Simple and Compound interest (including continuous compounding); Rates of interest - 
nominal and effective and their inter-relationships; Compounding of a sum using different 
types of rates. 

Unit 5: Linear Programming (9 hours) 

Formulation of Linear programming problems (LPPs), Graphical solutions of LPPs. Cases of 
unique solutions, multiple optional solutions, unbounded solutions, infeasibility, and redundant 
constraints. 

Practical Exercises: 

The learners are required to: 

1. Identify the decision-making variables and assess their functional relationship with other 
variables affecting the decision in a hypothetical business situation. 
2. Take the business case and assess how the use of matrices helps in deciding about 
competing alternatives 
3. Identify and formulate business problems as an application of calculus 
4. Identify and solve business problems of any company of your choice as an application of 
linear programming 
5. Gather information about various deposit and loan schemes of banks to find out interest 
rate differential, and compounded value. 

 
Note: Use of a simple calculator is allowed. Proofs of theorems/ formulae are not required. 

 
Suggested Readings: 

 
● Aggarwal, B. M. (2018). Business Mathematics. Delhi, India: Kitab Mahal. 
● Anthony, M., & Biggs, N. (1996). Mathematics for Economics and Finance. 

Cambridge, United Kingdom: Cambridge University Press. 
● Ayres, F. J. (1963). Theory and Problems of Mathematics of Finance. New York, 
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United States: McGraw Hill Publishing. 
● Budnick, P. (1986). Applied Mathematics for Business, Economics, & Social Sciences. 

New York, United States of America : McGraw Hill Publishing. 
 

● Dowling, E. (2011). Introduction to Mathematical Economics. New York, United 
States: McGraw Hill Publishing Kapoor. 

● Ghosh, S., & Sinha, S. (2018). Business Mathematics and Statistics. Delhi, India: 
Oxford University Press. 

● Sharma, S. K., & Kaur, G. (2019). Business Mathematics. Delhi, India: Sultan Chand 
& Sons (P) Ltd. 

● Thukral, J. K. (2020). Mathematics for Business Studies. Delhi, India: Mayur 
Paperbacks. 

● Singh, J. K. (2017). Business Mathematics. Delhi, India: Himalaya Publishing House. 
● V. K., & Sancheti, D. C. (2014). Business Mathematics, Theory & Applications. Delhi, 

India: S. Chand Publishing. 
 

Note: Suggested readings will be updated by the Department of Commerce and 
uploaded on the Department's website. 
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Learning Objectives: The course aims to help learners to conceptualise the knowledge of value 
creation through Mergers and Acquisitions and acquire skills for accounting for Mergers and 
Acquisitions both from the perspective of India and Internationally. 

 
Learning Outcomes: After completion of the course, learners will be able to understand: 

1. Define value creation through Mergers and Acquisitions. 
2. Describe valuation tools used during Mergers and Acquisitions. 
3. Demonstrate accounting for Mergers and Acquisitions from Indian Perspective. 
4. Demonstrate the accounting for Mergers and Acquisitions from International 

Perspective. 

Discipline Specific Elective Course- 5.5 (DSE-5.5): Accounting for 
Mergers & Acquisitions and Valuation 
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5. Analyse the different types of Synergic effects and the concept of Demerger along 
with Reverse Merger. 

 
SYLLABUS OF DSE-5.5 

 
Unit 1: Introduction to Mergers and Acquisitions (9 hours) 
Introduction to mergers and acquisitions (M&A), Types of Mergers, Participants in Merger and 
Acquisition, Understanding financial statements and key valuation concepts, Leveraging M&A 
for value creation, M&A- Cure for Corporate Turbulence, Fast Track Mergers, Significance of 
Intellectual Property Rights in M&A, Cross Border Mergers. 

 
 

Unit 2: Modelling and Valuation (9 hours) 
Income Approach (Capitalization Method and Discounted Cash Flow Method); Market 
Approach (Comparable Company Method); Assets Approach (Book Value Method and 
Liquidation Method); Modelling for Internal Rate of Return calculations; Discounted cash flow 
valuation; Due Diligence in M&A, Negotiation; Synergistic benefits and distribution of 
Synergy gains. 

Unit 3: Accounting for Mergers and Acquisitions (Indian Perspective) (9 hours) 
Looking at the dynamics of an actual transaction, Examining the effects of the transaction, 
Accounting for Amalgamation in the nature of Purchase, Accounting for Amalgamation in the 
nature of Merger, Treatment of Reserve on Amalgamation, Amalgamation after balance sheet 
date, Acquisition under Business Transfer Agreement (BTA), Accounting for Business 
Combination as per Ind AS 103, Identifying a business combination, Acquisition Method, 
Acquisition Date, Applications of Acquisition methods, Common Control Accounting as per 
Ind AS 103, Accounting for Acquisition-related Transaction Costs, Acquisition of control 
through the acquisition of Equity Shares, Acquisition of Group of Assets. 

 
Unit 4: Accounting for Mergers and Acquisitions (International Perspective) (9 hours) 
Identification of the Acquirer, Determining the Acquisition Date, Recognising and Measuring 
Identifiable Assets Acquired & Liabilities, Conditions for Recognition (IFRS 3 Paras 10-14), 
Measurement Principle- Fair Values (IFRS 3 Para 18) subject to Exceptions (IFRS 3 Paras 22- 
31A), Recognising and Measuring any Non-Controlling Interest (NCI), Identifying and 
Measuring Consideration (IFRS 3 Para 37), Recognising and Measuring Goodwill or Gain 
from a Bargain Purchase transaction, Controversies and Dilemma in Accounting for M&A, 
Accounting for M&A, Features of Pooling Accounting, Criteria for Pooling of Interests, 
Incentives to choose Pooling Over Purchase, Accounting for Valuation of Goodwill, IFRS-3 
on International Accounting Standards for M&A, Comparison between Indian GAAP and 
IFRS-3. 

 
Unit 5: Laws and Regulations affecting M&A, Demerger and Reverse Merger (9 hours) 
Tax Laws, The Companies Act, 2013, The Competition Act, 2002, SEBI Regulations and any 
other laws and regulations affecting M&A, Substantial Acquisitions and Buyouts in listed and 
unlisted space, Ethical Considerations in M&A; Conceptualization of Demerger; Tax Laws, 
The Companies Act, 2013, SEBI Regulations and any other laws and regulations affecting 
Demerger; Accounting Aspects of Demerger, Demerger vs. Reconstruction; Reverse Merger. 
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Exercises: 
 

The learners are required to: 
1. Collect information from business newspapers, periodicals, print and digital media for 

analysing reasons for mergers, acquisitions and demergers. 
2. Analyse the annual reports of companies before and after the merger to evaluate the tools 

applied for valuation. 
3. Discuss and analyse the case study on domestic mergers. 
4. Discuss and evaluate the impact of cross border mergers. 
5. Analyse the impact of laws and regulation and its results on the merger and acquisition, 

demerger and reverse merger. 
 
 

Suggested Readings: 
 

● DePamphillis, D. M. (2021). Mergers, Acquisitions, and Other Restructuring Activities: 
An Integrated Approach to Process, Tools, Cases and Solutions. United States: Elsevier. 

● Koller, T., Goedhart, M., & Wessels, D. (2020). Valuation: Measuring and Managing the 
Value of Companies. New Jersey, United States: Mckinsey & Company. 

● Pettit, B. S., & Ferris, K. R. (2013). Valuation for Mergers & Acquisitions. London, United 
Kingdom: FT Press. 

● Reed, S. F., Lajoux, A., & Nesvold, H. P. (2019). The Art of M&A: A Merger Acquisition 
Buyout Guide. London, United Kingdom: McGraw Hill. 

● Sherman, A. J. (1998). Mergers & Acquisitions from A to Z: Strategic and Practical 
Guidance for Buyers and Sellers. United States: Goodreads. 

● Sudarsanam, S. (2003). Creating Value from Mergers and Acquisitions: The Challenges. 
Delhi, India: Prentice-Hall. 

● Zadeh, A. A., & Meeks, G. (2021). Accounting for M&A: Uses and Abuses of Accounting 
in Monitoring and Promoting Merger. New York, United States: Routledge. 

 
Additional Resources: 

● AS – 14 issued by the Institute of Chartered Accountants of India. 
● Educational Material on Indian Accounting Standard (Ind AS) Business Combinations 

issued by The Institute of Chartered Accountants of India. 
● IFRS–3 issued by the International Accounting Standard Board. 
● Ind AS 103 issued by the Ministry of Corporate Affairs, India. 
● Study Material of the Institute of Cost Accountants of India for the “Strategic 

Performance Management and Business Valuation”. 
● Study Material of the Institute of Company Secretary of India for the Professional 

Programme Course on “Valuation and Business Modelling”. 
 

Note: Suggested readings will be updated by the Department of Commerce and 
uploaded on the Department's website. 
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Learning Objective: The course aims to provide knowledge of auditing concepts, principles, 
procedures, and techniques in accordance with current legal requirements. 

 
Learning Outcomes: After completion of the course, learners will be able to: 

1. Recognise the basic concepts of auditing and acquaint with latest developments in the 
area of auditing; 

2. Describe the need of auditing and role of auditors; 
3. Demonstrate the principles, procedures and techniques of auditing; 
4. Interpret the contents of audit reports; 
5. Analyse the provisions of Companies Act, 2013 relating to auditor and auditing. 

 
SYLLABUS OF DSE-5.6 

Unit 1: Introduction (7 hours) 
Meaning and objectives of auditing; nature and scope of auditing; basic principles and 
techniques of auditing; Classification of audit; Audit in a computerized environment. 

 
Unit 2: Internal Control and Audit Procedures (9 hours) 
Audit planning and documentation; audit evidence; audit sampling, internal check, internal 
control, and internal audit. 

 
Unit 3: Vouching and Verification (11 hours) 
Vouching – Meaning and objectives; Procedure of Vouching; Vouching of Cash and Bank, 
Purchase and Sales; Verification of Assets and Liabilities; Inventory Valuation. 

 
Unit 4: Company Auditors (11 hours) 
Qualifications and disqualifications; appointment and rotation, removal, remuneration, rights, 
duties and liabilities of Auditors. 

Discipline Specific Elective Course- 5.6 (DSE-5.6): Auditing 
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Unit 5: Audit Report and Special Audit (7 hours) 
Contents and types of audit report, Qualified and Unqualified report; National Financial 
Reporting Authority. Special Audit: Banking and Insurance company; Forensic Audit. 

 
Exercises: 
The learners are required to: 

1. Critically analyse auditing-based case studies with the help of focussed group 
discussions. 

2. Examine the audit reports published by Indian companies. 
3. Identify and verify any five-documentary evidence in connection with sales, purchases 

of goods/machineries, payment of expenses and liabilities. 
4. Prepare internal control questionnaire and internal control checklist for audit of an 

organisation/business firm. 
5. Examine the P & L Account and Balance Sheet of Listed Companies and identify gaps 

for forensic audit. 
 

Suggested Readings: 
● Ainapure, V., & Ainapure, M. (2009). Auditing & Assurance. Delhi, India: PHI 

Learning. 
● Garg, P. (2022). Auditing & Assurance. Delhi, India: Taxmann Publication. 
● Kamal, G. (1980). Contemporary Auditing. Delhi, India: Tata Mcgraw Hill Publishing 

Company. 
● Kumar, R., & Sharma, V. (2015). Auditing Principles and Practice. Delhi, India: PHI 

Learning. 
● Roy, P.K. (2019). Auditing & Assurance. (1st ed.). Delhi, India: Oxford University 

Press. 
● Singh A. K., & Gupta, L. (2011). Auditing Theory and Practice. Noida, India: Galgotia 

Publishing. 
● Tandon, B. N., Sudharsnam, S., & Sundharabahu, S. (2007). A Hand book on Practical 

Auditing. Delhi, India: S. Chand Publishing. 
 

Note: Suggested readings will be updated by the Department of Commerce and 
uploaded on the Department's website. 

Standard on Auditing and Statements on Auditing Practice issued by the ICAI shall be referred 
wherever necessary. 
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Learning Objectives 

The course aims to provide knowledge of provisions pertaining to income tax procedures with 
a view to equip students with effective tax management skills. 

 
Learning Outcomes 

After completion of the course, learners will be able to: 
1. Discuss the provisions of payment of tax in advance, deduction of tax at source and 

computation of tax, interest and fee payable to / by government; 
2. Describe about various Income Tax authorities and return of income; 
3. Recognise the assessment procedures and filing of appeals; 
4. Interpret and learn the provisions dealing with penalties and prosecutions, and search, 

seizure and survey; and 
5. Evaluate the concept of GAAR and conditions for levy of Securities Transaction Tax. 

 
SYLLABUS OF DSE-5.7 

 
Unit 1: Advance Payment of Tax and Collection and Recovery of Tax (18 hours) 
Advance payment of Tax; Tax deduction/ collection at source: Provisions, documentation, 
returns and Certificates; Interest payable by assessee/ Government; Collection and recovery of 
Tax. 

 
Unit 2: Administration and Return of Income (4 hours) 
Income Tax authorities; Return of income. 

 
Unit 3: Assessment and Appeals (9 hours) 
Assessment, re-assessment and rectification of mistakes; Appeals and revisions; Preparation 
and filing of appeals with appellate authorities. 

 
Unit 4: Penalties and Prosecutions (9 hours) 

Discipline Specific Elective Course- 5.7 (DSE-5.7): Business Tax 
Procedures and Management 
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Penalties and Prosecutions; Provisions relating to undisclosed income/ investment; Search, 
seizure and survey. 

 
Unit 5: GAAR, Securities Transaction Tax, TAN and TIN (5 hours) 
Transactions with persons located in notified jurisdictional area; General anti-avoidance rule 
(GAAR); Tax clearance certificate; Securities transaction tax; TAN (Tax Deduction and 
Collection Account Number); TIN (Tax Information Network). 

 
Exercises: 
The learners are required to: 

1. Illustrate the concepts and features of assessment of profits and gains of proprietorship, 
Doctor, Advocate and Chartered Accountant as individual assessee. 

2. Prepare a presentation explaining the return of Income. 
3. Illustrate the filing of appeals with appellate authorities. 
4. Discuss case studies on Penalties and prosecutions related to Business Tax Procedures 

and Management. 
5. Prepare case studies related to general anti-avoidance rules. 
6. Check United States of Americage and importance of GAAR, TAN and TIN. 

 
Suggested Readings: 

● Ahuja, G. & Gupta, R. (2022). Corporate Tax Planning. Delhi, India: Commercial Law 
House. 

● Singhania, V. K., & Singhania, M. (2022). Corporate Tax planning & Business Tax 
Procedures. Delhi, India: Taxmann Publications Pvt. Ltd. 

● Ahuja, G., & Gupta, R. (2012). Systematic Approach to Income Tax. Delhi, India: 
Bharat Law House. 

● Bajpai, O. S. (2023). Search. Seizure and Survey. Delhi, India: Taxmann Publications 
Pvt. Ltd. 

 
Additional Sources 

● Current Tax Reporter. Jodhpur, India. 
● Income Tax Reports. Chennai, India: Company Law Institute of India Pvt. Ltd. 
● Corporate Professionals Today. Delhi, India: Taxman. 

 
Note: Suggested readings will be updated by the Department of Commerce and 
uploaded on the Department's website. 
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Learning Objectives 

The course aims to introduce learners to the international monetary and financial environment. 
Learners are also expected to understand the basic features of the international monetary 
system, foreign exchange market and exchange rate risk. In addition, the course creates 
awareness about international financial markets and instruments 

Learning Outcomes 

After completion of the course, learners will be able to: 
 

1. Demonstrate an understanding of the international monetary system and balance of 
payments 

2. Discuss the importance of international finance in a global context. 
3. Analyse the factors affecting exchange rates and the inter linkages among them. 
4. Summarize the evolution and spread of international financial markets and the 

implications of globalized finance. 
5. Demonstrate how the international financial market operates and the inherent foreign 

exchange risk involved in it. 
6. Evaluate and compare different types of international financial instruments. 

 
SYLLABUS OF DSE-5.8 

Unit 1:International Monetary System (9 hours) 
Overview of International Monetary System: evolution, Gold Standard, Bretton Woods system, 
the floating exchange rate regime; types of exchange rate systems; international agencies 
regulating and facilitating international financial flows: IMF, World Bank Group and its 
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institutions, Bank for International Settlements, Balance of Payments (BOP): concept, 
components of BOP, factors affecting BOP, BOP- equilibrium and disequilibrium. 

 
Unit 2:Foreign Exchange Markets and Exchange Rate Determination (9 hours) 
Foreign exchange markets: characteristics, functions, structure and participants; factors 
affecting exchange rate: relative inflation rates, relative interest rates, relative income levels, 
government controls, current account deficit, currency speculation and expectations, public 
debt, political stability and economic performance. Government intervention and influence on 
exchange rates. 
Theories of exchange rate determination: Purchasing Power Parity; Interest Rate Parity, 
International Fisher effect 

 
Unit 3:Foreign Exchange Derivatives (11 hours) 
Spot market, spot rate quotations, bid-ask spreads, trading in spot markets, cross exchange 
rates; trading in forward markets, long and short forward positions, forwards premium and 
discount; arbitrage, hedging and speculation. 

 
Unit 4:Foreign Exchange Risk Management (7 hours) 
Types of foreign exchange risk: transaction exposure, translation exposure, economic 
exposure; hedging against foreign exchange exposure; Forwards market, Futures market and 
Options market; country risk analysis. 

 
Unit 5:International Financial Markets and Instruments (9 hours) 
Foreign Portfolio Investment: International bond and equity market, GDRs, ADRs, cross- 
listing of shares; global registered shares; international financial instruments: Foreign bonds, 
Eurobonds, Global Bonds, Floating rate bonds, Zero coupon Bonds; International Money 
Markets. 

 
Exercises: 
The learners are required to: 

 
1. Illustrate and explain the direction of India’s foreign trade and investment flows 

through an analysis of Balance of payments over a period of last five years. 
2. Do practical questions on working of foreign exchange quotations 
3. Conduct an inter-country comparison to understand the factors affecting exchange rates 

under different exchange rate systems 
4. Explain through examples how companies use currency derivatives to minimise the 

risk. 
5. Examine the market conditions under which companies use foreign currency 

instruments to raise funds 
6. Compare and list out the different types of international financial instruments of top 

five companies in the service industry. 
 

Suggested Readings: 
● Cavusgil, S. T., Knight, G., & Riesenberger, J. (2007). International Business: Strategy, 

Management and the New Realities. Delhi, India: Pearson India. 
● Daniels, J. D., Radenbaugh, L. H., Sullivan, D. P., & Salwan, P. (2016). International 

Business. London, United Kingdom: Pearson Education. 
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● Eiteman, D. K., Stonehill, A. I., & Moffett, M. H. (2018). Multinational Business 
Finance. Essex, England: Pearson. 

● Krugman, P., Obestfeld, M., & Melitz, M. J. (2017). International Finance Theory and 
Policy. (10th ed.) Essex, England: Pearson. 

● Levi, M. D. (2009). International Finance. New York, United States: Taylor and Francis 
Ltd. 

● Madura, J. (2013). International Financial Management. Boston, United States: Cengage 
Learning. 

● Vij, M. (2010). International Financial Management. Delhi, India: Excel Books. 
 

Note: Suggested readings will be updated by the Department of Commerce and 
uploaded on the Department's website. 
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